
Breeze Air Charters, based  
at Standard Aviation on St 
Thomas in the US Virgin 
Islands, has had something 
of a rollercoaster year dealing 
with COVID and all the 
international closures it has 
brought about. Based on  
the forecast early in the year, 
the charter company’s 
business has been on par 
with expectations. But ever-
evolving COVID-19 protocols 
and entry requirements  
are burdensome for charter 
flight clientele. 

“The positive uptick the 
business aviation industry 
has seen amid the pandemic, 
we have seen on a small 
scale,” comments chief pilot 
Matthew Stewart. “This is in 
part because we are the final 
mile for domestic travel, so  
to speak, as the US Virgin 
Islands are the southern  
and easternmost point of  
US territory. Our business 
centres around the Pilatus 
PC-12 for its impeccable 
safety record and ability to 
land on the short runways  
of many small Caribbean 
islands. In the coming weeks, 
a Piper Aztec will be added  
to the charter certificate. 
Future fleet expansion plans 
include additional Pilatus 
aircraft. In the coming years, 
we also plan to add a light jet  
for easy travel from the 
central Caribbean direct to 
the US mainland.”   

Due to the worsening 
COVID-19 case count in 
Tr i n i d a d ,  B r e e z e  A i r  
Charters recently flew a 

mission to evacuate a 
family from the island. 

Stewart says the most 
important factor in the 
g r o w t h  o f  B r e e z e  A i r  
C h a r t e r s ,  d e s p i t e  t h e  
pandemic, has been popular 
destinations remaining 
open to visitors. Commonly 
requested islands include 
the British Virgin Islands, St 
Barths, St Maarten, and the 
Dominican Republic. Each 
respective destination has 
clearly communicated its 
current pandemic protocols, 
which has been imperative 
to the continued success of 
the charter flight business. 

Stewart concludes: “In 
addition to adding the Aztec 
to the Breeze Air Charters 
fleet this year, our team looks 
forward to another thriving 
tourism season in the 
central. We are hopeful for 
numerous charter flights, 
open doors at neighbouring 
islands, and clients with the 
desire to go explore.”

NORTH AMERICA EDITION

DHL signs on the 
dotted line for 12 
Alice aircraft 
Page 4

Talon gets a firm grip 
on SAR and wildfire 
demand 
Page 9

Polar-ready H145s 
to join Quark 
Expeditions fleet    
Page 6

SEPTEMBER 2021ISSUE 331

A reliable Daher TBM 940 has joined a TBM 850 
and a 700C2 in the UNC fleet, 10 years after the 
first aircraft was received. The latest prop will 
 be used to assist the North Carolina operator’s 
outreach to underserved areas of the state, 
working closely alongside major hospitals. Gordon 
Kramon and Wayman Luy from Daher are pictured 
here before the ferry flight. See page 8 for more.

UNC can bet 
its bottom 

dollar on 
TBM fleet

Canada’s Nolinor Aviation had planned 
to fly south frequently in recent 
months, as it has multiple clients in the 
Montreal region that like to spend their 
holidays in the Caribbean. But, because 
of the COVID crisis, the plan was put on 
hold. The company has nonetheless 
been very happy with the charter 
requests it has received so far for its 
fleet of Boeing 737-400s. “We currently 
have six Boeing 737-200 in operation, 
and they are very busy up north for the 
gravel runways,” comments company 

president Marco Prud’homme. “Our 
Boeing 737-300 and our two Boeing 
737-400 have been quite busy. Our 
third Boeing 737-400 will be online in 
December 2021.” 

He goes on to say that things are 
slowly returning to normal. “Our team 
was able to make the most out of this 
pandemic because of our business 
culture. We are able to adapt very 
rapidly because that’s when our team 
shines the most. We wish that  
everything goes back to normal 

eventually, not only for us but for our 
industry. Every airline that was able to 
survive this crisis has our deepest 
admiration. Canadian airlines should 
have bonus points for still being alive 
with the very low level of help they  
have received.” 

Nolinor has created a separate 
brand name, OWG, for its southern 
flights division. Starting on 12 
September, OWG will be the official 
carrier of the Quebec adaptation of the 
TV show Love Island. This first major 

partnership with a prime-time show 
should enable OWG to introduce its 
new fleet of aircraft to the public. With 
the return to ‘normal’ and the winter of 
2022 approaching, this is an important 
step for the airline to get travellers 
excited about sun destinations again, 
according to Prud’homme. 

In order to highlight the destination 
featured in the show, l’île de l’amour, 
OWG will offer a series of exclusive 
flights and packages to Los Cabos as 
soon as the show airs.

The PC-12 offers plenty of room 
for storing clubs.
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Thank you!

Our recent advertisers 

have included many of 

the leading companies in 

business aviation

ROYAL AIR FORCE 
NORTHOLT



The number of business aviation sectors flown worldwide is rising and setting new records every month. 
Business jet flight activity is over 8% more this year than pre-pandemic, while European traffic in August 
2021 has been almost a third up on 2019. 
 
We believe that, when business travel demand also returns to growth in the coming months, 2022 will see 
an unprecedentedly strong marketplace for aircraft operators, manufacturers and service providers alike. 
We are poised to work to help our advertisers take full advantage of the rising curve.  
 
We compile meticulous ownership data to ensure we reach decision-makers responsible for every business 
jet, turboprop, cabin-class twin and turbine helicopter. 
 
Alongside our eight regular EMEA editions we publish special editions  
for North America, South and Central America and the Asia Pacific.  
Each has its own unique and thoroughly researched database of  
business aircraft owners and operators, and is filled with local news.  
Each has bonus distribution at the leading business aviation shows.  
The audience for each is different and so the opportunities for  
advertisers are more valuable than ever. 
 
Our large format tabloid pages provide an eye-catching canvas, while  
the web page-turner edition is slick and easy to read, with clickable links  
from each advertisement. All advertisers also feature on our web site’s  
news pages with logos and links.  
 
In short, we can combine high impact advertising with the most 
comprehensive audience of business aircraft owners and operators.  
We hope to have you on board in 2022. 
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Positively the best

74,500
24,860 jets 23,811 helicopters 18,926 turboprops

Every business  
aircraft worldwide 

www.businessairnews.com


Europe, Middle East  

and Africa

29,824 
printed edition

21,456 
digital edition

14,040 
pilot lounges

Over 400 subscribers told us how many people 
read their copy of Business Air News. That's how 
we can confidently estimate a readership figure 
of 29,824 for the 5,142 individual printed copies 
mailed in August 2021.

Thousands of our printed issue 
subscribers also receive our digital edition 
by email, in addition to the 21,456 who 
receive only the digital.

14,040 is our best estimate of the number of 
individuals browsing 936 copies of Business 
Air News strategically located in 93 leading 
FBO facilities.

We know exactly how many business aircraft there 

are in the EMEA region. We track them constantly, 

combining official register data, commercial sources 

and our own readers’ requests and feedback, in order  

to ensure that our magazine is mailed directly to 

decision-makers for every one. 

 

Readers of the August 2021 edition were responsible for 

17,936 aircraft - including 4,694 jets, 8,024 turbine 

helicopters and 3,640 business turboprops. 

 

At each organisation we seek out the key individuals 

and post holders with budget responsibility for aircraft 

acquisition, daily flight operations and maintenance 

support. This includes company directors, chief pilots, 

operations managers and maintenance managers. 

 

This valuable audience will receive local business 

aviation news every week by email.

www.businessairnews.com

www.businessairnews.com


We pioneered the idea of the pan-European 
business aviation convention when we organised 
and staged the first European Business Air Show 

(EBAS) at London Stansted airport in 1991, with the 
support and assistance of the EBAA. 

In recent years the European business aviation 
calendar has been dominated by the spectacular 
EBACE convention, organised by the EBAA with its 
US counterparts, the NBAA, at Geneva – and our 
magazine still plays its part in advertising the 
event and takes its place among the exhibitors. 

Our May edition will have bonus 
distribution from our booth and 
from publication bins.

Making the most of 

major exhibitions
Business Air News will be printing additional copies for 

distribution to attendees at the leading business aviation events 

throughout the EMEA region in 2022. 

 

Many of our advertisers are also exhibitors at these shows, and 

these pre-show editions can be a vitally important way to 

attract customers to meet there. When surveyed, almost half of 

Business Air News readers in Europe say they regularly attend 

EBACE in Geneva. 

 

There is no surcharge for our pre-show editions, they are  

simply great value for money.

APRIL 2022  
AERO 2022, 
Friedrichshafen             
27-30 April 

May 2022 
EBACE, Geneva             
23-25 May 

June 2022                     
Farnborough Air Show 
18-22 July 

September 2022           
ACE, Biggin Hill 
13 September                 

November 2022            
MEBAA, Dubai 
6-8 December              

www.businessairnews.com

www.businessairnews.com


USA, Canada and  

Mexico

29,997 
printed edition

33,667 
digital edition

15,000 
pilot lounges

As a new publication for North America  
we are making waves. We have  
a readership figure of 29,997 for 5,172 
individual printed copies.

Thousands of our printed issue subscribers  
also receive our digital edition by email, in addition 
to the 33,667 who receive only the digital.

15,000 is our best estimate of the number of 
individuals browsing 1,000 copies of the North 
American edition of Business Air News 
strategically located in leading FBO facilities.

Our research team works tirelessly to tackle business  

aviation’s biggest market by far, the United States. We now track 

and analyse 41,289 aircraft in the USA, Canada and Mexico. 

 

Following the best practice of our European data, we seek out the 

key individuals and post holders with budget responsibility for 

aircraft acquisition, daily flight operations and maintenance 

support. This includes company directors, chief pilots, operations 

managers and maintenance managers. This valuable audience  

receives local business aviation news every week by email.

February 2022  
HAI Heli-Expo, Dallas   
7-10 March 

NBAA International Operators 
Conference, Los Angeles  
14-16 March 

October 2022 
NBAA-BACE, Orlando   
18-29 October

www.businessairnews.com

Two printed issues of the North American edition 

will be published in 2022, with bonus 

distribution at the following key shows:

www.businessairnews.com


South & Central America and 

the Caribbean

21,870 
printed edition

12,464 
digital edition4,500 

pilot lounges

Based on our meticulously researched subscriber 
database, we predict a readership figure of 21,870 
for 3,837 individual printed copies of our South 
American edition in July.

Thousands of our printed issue subscribers also 
receive our digital edition by email, in addition to 
the 12,464 who receive only the digital.

4,500 is our best estimate of the number of 
individuals browsing 300 copies of the South 
and Central America edition of Business Air 
News strategically located in leading FBO 
facilities.

The Business Air News team has long-standing and extensive experience 

throughout South America, having produced the definitive online 

Handbook of Business Aviation for the region for many years.  

 

Now we provide news directly to our researched database of subscribers, 

key individuals and post holders with budget responsibility for aircraft 

acquisition, daily flight operations and maintenance support. This 

includes company directors, chief pilots, operations managers and 

maintenance managers. Each receives weekly news by email as well  

as a special printed issue in July 2022. 

 

Please check the web site at www.businessairnews.com for the latest  

circulation breakdown. July 2022  
LABACE, Sâo Paulo 
9-11 August

One issue of the South American 

edition will be published in 2022, 

with bonus distribution at the  

all-important LABACE show:

www.businessairnews.com
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Asia Pacific

24,749 
printed edition

15,111 
digital edition

3,000 
pilot lounges

Based on our meticulously researched 
subscriber database, we predict a readership 
figure of 24,749 for 4,342 individual printed 
copies of our Asia Pacific edition in March.

Thousands of our printed issue subscribers also 
receive our digital edition by email, in addition to 
the 15,111 who receive only the digital.

3,000 is our best estimate of the number of 
individuals browsing 200 copies of the Asia 
Pacific edition of Business Air News strategically 
located in leading FBO facilities.

The Business Air News team has long-standing and  

extensive experience throughout the Asia Pacific,  

having produced regular email news bulletins for the  

region for many years. 

 

Now we provide news in print to our researched database of 

subscribers, key individuals and post holders with budget 

responsibility for aircraft acquisition, daily flight operations and 

maintenance support. This includes company directors, chief 

pilots, operations managers and maintenance managers. Each 

receives weekly news by email as well as a special printed issue  

in March 2022. 

 

The numbers shown here are best estimates, so do please check 

the web site at www.businessairnews.com for the latest  

circulation breakdown.

March 2022  
ABACE, Shanghai 
12-14 April

One issue of the Asia Pacific edition 

will be published in 2022, with 

bonus distribution at the fast-

growing ABACE show:

www.businessairnews.com

www.businessairnews.com
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Harnessing the full 

power of digital

All of our worldwide editions of Business Air News are published in print, and also in high 

resolution page-turner format on the web. As well as providing a great platform for your 

artwork this also enables direct click-throughs to your site, and extends our readership 

beyond subscribers to all-comers. 

 

All advertisers are also included throughout the news pages of www.businessairnews.com 

with logo, headline and direct links. 

 

We publish circulation statements for every edition published, detailing the printed and 

digital copies distributed, and providing breakdowns of the qualifications of our readers 

and the overall size and composition of the business aircraft fleet in countries covered.  

No other publisher provides more comprehensive detail. 

See our features planner at  
businessairnews.com/advertise

Optimised 
for mobile

www.businessairnews.com
https://www.businessairnews.com/advertise.html


The complete package of  

advertising options

For aircraft manufacturers, FBOs and handlers, flight service 

providers, aircraft dealers and the whole myriad of business aviation 

suppliers, Business Air News offers an unbeatable and direct way to 

put a strong message in front of the most important customers. Our 

printed edition carries unique editorial in a large format to provide 

the perfect canvas for advertising. Meticulous attention to detail and 

thorough research ensures that Business Air News’ regional 

distribution is unsurpassed by any other business aviation magazine. 

 

Each issue is also published as a spectacular page-turner edition on 

the web site, for our extended database of contacts and casual  

visitors alike.

Display advertising  
Leading aircraft manufacturers, flight support 

specialists, fuel suppliers, airports and FBOs will be 

seen regularly gracing the pages of Business Air 

News. You can choose from our dramatic full pages, 

front cover strips or part pages all the way down to 

small banner style adverts, that will keep your 

company in front of our dedicated readership.  

All display advertising booked into Business Air 

News appears in our print and digital  

editions at no additional charge.  

 
Bespoke advertising 

We are happy to discuss any exciting and eye-

catching advertising options, among them loose 

inserts, sponsored features, advertorials, cover 

wraparounds and tip-ins.

YOUR HELICOPTER, YOUR WAY
TURBINE®

SAS/AUTOPILOT

GARMIN AVIONICS

AUX FUEL TANKS

AIR CONDITIONING

HEATED SEATS

Impact-resistant 
windshield

CARGO HOOK

pop-out floats

WIRE STRIKE KIT 
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© 2021 Robinson Helicopter Company. Robinson and R66 are 
registered trademarks of Robinson Helicopter Company. 
Equipment listed above is optional. 

Ultimately, business aviation is an exercise in simplicity. The fastest way 
to get from here to there. No complications. No delays. Simple. 

Unfortunately, the business of business aviation can be complicated—particularly when 
it comes to financing. We understand that. 

Which is why we provide the most straight-forward, flexible and solutions-oriented 
financing experience in the industry—along with the experience and responsiveness 
you’d expect from a partner focused exclusively on business aviation financing. With no 
complications. And no delays. Simple.  
 

BUSINESS AVIATION FINANCING 
FOR THOSE WHO VALUE SIMPLICITY.

844.436.8200  \  info@globaljetcapital.com  \  globaljetcapital.com 

 \ BUSINESS AVIATION SIMPLIFIED.

LEASING & LENDING SOLUTIONS    HONG KONG  \  NEW YORK  \  ZURICH

www.businessairnews.com

Complete Turn-Key 

       AVIONICS SOLUTIONS

SA@scanav.com | www.scanav.com

Logistics & Parts | Avionics MRO | Interior
Design & Engineering | Training | Installation
Product Development | Production | Consultancy
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Rates and data

Space booked                  
Full colour (price per issue) 

                                       1-2               3-6               7-11  
                                       Insertions    Insertions   Insertions 

Double page                   $20,940       $18,855       $16,880 

Double magazine page    $15,685        $14,225       $12,700 

Page                               $11,585         $10,630       $9,360 

Magazine page                $8,195          $7,370         $6,600 

Half page                        $6,300         $5,655         $5,070 

Junior magazine page     $4,890         $4,450        $3,975 

Quarter page                   $3,545         $3,208        $2,877 

Front cover strips           POA             POA            POA 

Column centimetre         $96.00         $87.50         $76.50

Issue             Distribution                        Booking           Materials          Publication          Special issue 

January        Europe, ME & Africa         6 January        7 January         11 January             

February       North America                 3 February       4 February        8 February            

March           Asia Pacific                      3 March           4 March            8 March               ABACE 

April             Europe, ME & Africa         31 March          1 April               5 April                  Aero 2022 

May              Europe, ME & Africa         5 May              6 May               10 May                 EBACE  

June            Europe, ME & Africa         31 May             1 June              7 June                 Farnborough Air Show 

July              South America                30 June           1 July                5 July                  LABACE 

August         Europe, ME & Africa         4 August          5 August           9 August               

September   Europe, ME & Africa         1 September    2 September    6 September        ACE’22 

October        North America                 29 September 30 September  4 October            NBAA-BACE  

November    Europe, ME & Africa         3 November    4 November     8 November         MEBAA 

December    Europe, ME & Africa         1 December     2 December     6 December         

Artwork sizes in mm - width x depth 

                                  Type area     Trim area     Bleed area  

Double page              569 x 380     594 x 420      600 x 426 

Double mag page      457 x 270  

Page                          273 x 380     297 x 420      303 x 426 

Magazine page           217 x 270 

Half page                   273 x 187        

Junior mag page        161 x 210 

Quarter page  
– portrait                   106 x 232  
– landscape              273 x 93 
– square                   161 x 150 

Front page strip         Various 

Single column           Minimum 51 x 50

Print specification: 

Business Air News is printed sheetfed offset onto coated 
stock, saddle stitched and trimmed to A3 size.  

Advertising materials should be supplied as high resolution, 
CMYK, font embedded pdf files with no transparency. Other 
digital formats can be accepted, please call before sending 
materials. 

www.businessairnews.com

Agency discount: 

Recognised agencies providing finished digital materials may 
deduct a commission of 15 per cent from the standard rates. 

Bleed positions: 

Bleed advertising is available for half page insertions or larger 
at a five per cent supplement to the standard rates.

www.businessairnews.com
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1. The Publisher reserves the right to refuse, 
amend, withdraw or otherwise deal with all 
advertisements submitted to him at his absolute 
discretion and without explanation. All advertise-
ments must comply with the The UK Code of 
Non-broadcast Advertising, Sales Promotion and 
Direct Marketing.  
2. The Publisher will not be liable for any loss or 
damage consequential or otherwise occasioned by 
error, late publication or the failure of an 
advertisement to appear from any cause 
whatsoever.  
3. The Advertiser will indemnify the Publisher 
against any damage and/or loss and/or expense 
which the Publisher may incur as a direct or 
indirect consequence of the Advertiser’s 
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4. The Publisher reserves the right to increase 
advertisement rates at any time or to amend the 
terms of contract as regards space or frequency 
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completed within the contractual period.  
7. Where credit facilities are granted, failure to pay 
accounts within 30 days nett from the invoice date 
will make advertising agencies liable to the 
following reductions in any commission otherwise 
allowed to agencies:-  
(a).  5 per cent on the gross rate where the sum 
owing has not been paid one month after the due 
date.  
(b).  The full 15 per cent where the sum owing 
remains unpaid two months after due date.  
8. Copy must be supplied without application from 
the Publisher. In the event of copy instructions not 
being received by the copy date the Publisher 
reserves the right to repeat the copy last used.  

9. All advertisement orders, amendment and 
cancellations are acknowledged. Proof of posting 
advertisement instructions will not be accepted as 
evidence of receipt.  
10. Provided copy is received by the stipulated copy 
date, except in the case of repeat advertise-ments, 
the Publisher will provide proofs if requested and it 
is practicable to do so.  
11. The Advertiser shall be responsible for the 
insurance of all advertisement material delivered by 
him to the Publisher and the Publisher cannot 
accept any responsibility for loss or damage.  
12. The Publisher reserves the right to destroy all 
materials which have been in his custody for 12 
months, provided that the Advertiser or his agent 
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Publisher may exercise this right without notice.  
13. All advertisements due to appear in Business Air 
News will only be accepted on condition that the 
Advertiser warrants that the advertisement does 
not in any way contravene the provisions of The 
Business Protection from Misleading Marketing 
Regulations, 2008, and its subsequent 
amendments.
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Your contacts

Breeze Air Charters, based  
at Standard Aviation on St 
Thomas in the US Virgin 
Islands, has had something 
of a rollercoaster year dealing 
with COVID and all the 
international closures it has 
brought about. Based on  
the forecast early in the year, 
the charter company’s 
business has been on par 
with expectations. But ever-
evolving COVID-19 protocols 
and entry requirements  
are burdensome for charter 
flight clientele. 

“The positive uptick the 
business aviation industry 
has seen amid the pandemic, 
we have seen on a small 
scale,” comments chief pilot 
Matthew Stewart. “This is in 
part because we are the final 
mile for domestic travel, so  
to speak, as the US Virgin 
Islands are the southern  
and easternmost point of  
US territory. Our business 
centres around the Pilatus 
PC-12 for its impeccable 
safety record and ability to 
land on the short runways  
of many small Caribbean 
islands. In the coming weeks, 
a Piper Aztec will be added  
to the charter certificate. 
Future fleet expansion plans 
include additional Pilatus 
aircraft. In the coming years, 
we also plan to add a light jet  
for easy travel from the 
central Caribbean direct to 
the US mainland.”   

Due to the worsening 
COVID-19 case count in 
Tr i n i d a d ,  B r e e z e  A i r  
Charters recently flew a 

mission to evacuate a 
family from the island. 

Stewart says the most 
important factor in the 
g r o w t h  o f  B r e e z e  A i r  
C h a r t e r s ,  d e s p i t e  t h e  
pandemic, has been popular 
destinations remaining 
open to visitors. Commonly 
requested islands include 
the British Virgin Islands, St 
Barths, St Maarten, and the 
Dominican Republic. Each 
respective destination has 
clearly communicated its 
current pandemic protocols, 
which has been imperative 
to the continued success of 
the charter flight business. 

Stewart concludes: “In 
addition to adding the Aztec 
to the Breeze Air Charters 
fleet this year, our team looks 
forward to another thriving 
tourism season in the 
central. We are hopeful for 
numerous charter flights, 
open doors at neighbouring 
islands, and clients with the 
desire to go explore.”
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A reliable Daher TBM 940 has joined a TBM 850 
and a 700C2 in the UNC fleet, 10 years after the 
first aircraft was received. The latest prop will 
 be used to assist the North Carolina operator’s 
outreach to underserved areas of the state, 
working closely alongside major hospitals. Gordon 
Kramon and Wayman Luy from Daher are pictured 
here before the ferry flight. See page 8 for more.

UNC can bet 
its bottom 

dollar on 
TBM fleet

Canada’s Nolinor Aviation had planned 
to fly south frequently in recent 
months, as it has multiple clients in the 
Montreal region that like to spend their 
holidays in the Caribbean. But, because 
of the COVID crisis, the plan was put on 
hold. The company has nonetheless 
been very happy with the charter 
requests it has received so far for its 
fleet of Boeing 737-400s. “We currently 
have six Boeing 737-200 in operation, 
and they are very busy up north for the 
gravel runways,” comments company 

president Marco Prud’homme. “Our 
Boeing 737-300 and our two Boeing 
737-400 have been quite busy. Our 
third Boeing 737-400 will be online in 
December 2021.” 

He goes on to say that things are 
slowly returning to normal. “Our team 
was able to make the most out of this 
pandemic because of our business 
culture. We are able to adapt very 
rapidly because that’s when our team 
shines the most. We wish that  
everything goes back to normal 

eventually, not only for us but for our 
industry. Every airline that was able to 
survive this crisis has our deepest 
admiration. Canadian airlines should 
have bonus points for still being alive 
with the very low level of help they  
have received.” 

Nolinor has created a separate 
brand name, OWG, for its southern 
flights division. Starting on 12 
September, OWG will be the official 
carrier of the Quebec adaptation of the 
TV show Love Island. This first major 

partnership with a prime-time show 
should enable OWG to introduce its 
new fleet of aircraft to the public. With 
the return to ‘normal’ and the winter of 
2022 approaching, this is an important 
step for the airline to get travellers 
excited about sun destinations again, 
according to Prud’homme. 

In order to highlight the destination 
featured in the show, l’île de l’amour, 
OWG will offer a series of exclusive 
flights and packages to Los Cabos as 
soon as the show airs.

The PC-12 offers plenty of room 
for storing clubs.
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